











The Women’s Micro Bank (WMB) is making savings simple and affordable for women and their families.

With the introduction of new savings products, WMB is aiming to create a savings culture that will suit it’s customer’s needs

According to Chief Executive Officer Gunanihi Das, WMB has refined its savings products to come up with fresh new
products.

“One of these products is ‘Demand Driven Savings Product’, we feel that savings should be the first expenditure of any-
body’s income but importantly people must save,” Mr Das said.

“At Women’s Micro Bank we want our customers to adapt a savings culture and learn to save their money by putting it away
in WMB’s investment products and get a good rate of interest on it,” he said.

Another investment savings product Mr Das explained is the Green and Pink Passbooks.

According to Mr Das the two different passbook WMB are utilizing are for differencing the traditional account and the
investment and savings account.

“We created the pink passbook, with the help of one of our partner’s and this particular product is for the family and not
only for the mothers and child.”

“Family members will own one passbook and our partner is going to train them how they can make money, enter into entre-
preneurship and put their hard earned money into the savings account,” Mr Das said.

Mr Das said WMB with the support of its partners provides financial literacy training to create financial awareness to fam-
ilies and support them develop a savings culture lifestyle.

“(At the end of the training) The entire family will learn (the basics of) savings so that it will be conducive for everybody,
complementing each other rather than competing,” Mr Das added.

“The green passbook is basically called a traditional account and is for the ease of doing business,” Mr das briefly explained.

“Customers who want to do business with Women’s Micro bank can use their green passbook for everyday business,” he
added.
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Meet Our Team
Albert Mokis Ahabh

Financial Inclusion
Coordinator

What are three words that desribe you hest:
Perserverant, Driver, Big Heart.

What do you enjoy ahout your work:
1 love seeing lives changed:; we touch lives and help individuals realize their
potential in order to achieve their goals in life.

What does your work involve:

Coordinate, advocate and sustain efforts in partnership with stakeholders to
acheive the common vision of creating an inclusive Papua New Guinea, through
financial inclusion. The team is currently developing the new Financial Inclusion
Strategy [NFIS] 2021-205, with the aim of bringing fiancial services to the people

uitilize these services.

husiness and operating it.

Financial Inclusion
Reports

Can Insurance Make Small-Scale Solar Energy More Accessible?

https://www.findevgateway.org/blog/2021/09/can-insurance-make-small-scale-solar-ener-
-more-accessible

Lifting the Fog: ATLAS Data for Financial Inclusion

https://www.findevgateway.org/findev-webinar/lifting-fog-atlas-data-financial-inclusion

Human Resource Development Practices in the Microfinance Sector

aper/2021/08/human-resource-development-practices-microf-
inance-sector

https://www.findevgateway.or.

The Opportunity for Digital and E-commerce Payments in the Pacific Region

ments-pacific-region

Women-Owned Enterprises Amid COVID-19: Strategies to Support Their Survival, Revival, and Re-
covery

https://www.findevgateway.org/training-events/women-owned-enterprises-amid-covid-19-strat-
egies-support-their-survival-revival-and

as well as equipping individuals and businesses with financial knowledge to

Why is your role important to Financial Inclusion: By working closely with
stakholders to drive the financial inclusion agenda, you come with a plan, then
execute it. The result is you want to see someone successful in life; owning a

Where do you see your work after a few years time: | wouli love io see
individuals who are financially competent and operate successful businesses.

CEFI was established under the Association Inc.

Act and officially launched on the 24th April 2013.
CEFI is endorsed by PNG's National Executive Council
(NEC) as the Indusiry apex organization

for coordinating, advocating

and monitoring all financial inclusion activities in PNG.

CEFI's vision, mission and values focus on financial
inclusion and literacy, poverty elimination and the

p of vibrant fi ial institutional operation
in Papua New Guinea.

This newsletter is produced by the CEFI
Communications and Stakeholder Mobilisation Team
to update and report on developments CEFI is
implementing through Financial Inclusion in

Papua New Guinea.

If you have any comments or feedback, please send
them to ekuson/@ithecefi.org or call 322 5300.

Visit our website - www.thecefi.org




